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Member News We can help your small 
business do something 

BIG!

In an effort to create jobs and revitalize our community, 
BankFive is offering a special loan rate on commercial loans 

and owner-occupied commercial real estate mortgages for just 
2.99% APR* on loans under $1 million!

2.99%
Commercial Loan for 24 Months

Funds can be used for:

For more information, visit us at , stop by any of our 13 
conveniently located branches or call us at 774-888-6100.

Promotional rate may be discontinued at any time.

APR*
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F.R.E.E
Fall River Executive Exchange 

An Executive-Only Leads and Referrals Group 
every-other Thursday, starting at 8 a.m. at the 

Fall River Area Chamber of Commerce 

Meeting May 3, 17 & 31
Do You: 

Call only on business owners or C-level executives? 
Have 5+ years of sales experience in your industry? 
Want to associate with other top performing sales 
executives in the greater Fall River Community? 

If you answered “YES” to any of these questions then 
contact Ben Hall at 401-272-9262 x114 to coordinate an 

introductory call and learn more about the F.R.E.E.

Meetingss heldd everyy otherr 
Thursdayy fromm 8-9AMM 

att Thee Falll Riverr Chamberr 
2nd floorr boardroomm 

2000 Pocassett St,, Falll Riverr MA

Attendance is critical to the group’s success. Do not respond unless you only call on 
businesses. The mission of F.R.E.E. is to, by referrals, help like-minded white collar 
sales professionals increase their book of business in the greater Fall River area. 

There is no fee to participate. 

BankFive (bankfive.com) announced
today that it has reached its fundraising goal to
provide a much-needed van to the Southeast-
ern Massachusetts Veter-
ans Housing Program,
Inc., better known local-
ly as the Veterans Transi-
tion House (VTH).
Through contributions from local businesses
and residents, $13,000 was raised. As prom-
ised, BankFive matched community dona-
tions dollar-for-dollar with a $13,000 contri-
bution of its own, bringing the grand total to
$26,000 — enough to purchase the “Hero
Van.” 

BankFive President and CEO
William R. Eccles was overwhelmed by the
outpouring of support and is quick to point
out that the fundraiser would not have been
successful without the help of so many people,
particularly a generous donation from one
SouthCoast resident and veteran, James Free-
man, which closed the fundraising gap. 

“We were confident from the start
that the SouthCoast community would come
together in support of our local veterans who

have given so much to
our country,” said Mr.
Eccles. “Until one week
ago, we still had a way to
go, but then came Mr.

Freeman with a substantial donation that put
us over the top. We are truly grateful to him
and everyone else who helped with this special
cause,” Eccles added. 

With all necessary funds now in
hand, the “Hero Van” will be purchased in the
coming weeks and presented officially to the
VTH at the conclusion of the New Bedford
Memorial Day Parade, which ends near the
VTH location. The “Hero Van” will then help
veterans get to the supermarket, medical
appointments and job interviews, among
other places that might not be possible with-
out adequate transportation.

BANKFIVE REACHES "HERO VAN" FUNDRAISING GOAL
WITH HELP FROM LOCAL BUSINESSES AND RESIDENTS

submitted by: Peter Hale, McDougall & Duval Advertising
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Business News
Our greatest resource is our young people. Youth

have passion, determination, ambition and drive. With this
in mind, one might think that young adults have access to
a wide range of employment opportunities.  However, it has
become increasingly difficult for young people to find jobs.
In many cases, employers and adults take on the assump-
tion that youth often have a poor work ethic and lack nec-
essary job skills. A common response to why younger indi-
viduals do not work is because they do not want to. But
according to Andrew Sum, director of the Center for Labor
Market Studies at Northeastern University, that is not true.
“There is no data to back that up,” notes Sum.  “When you
ask teens if they want to work, a large number of kids say
they simply can't find a job.”  With a struggling economy,
jobs that have traditionally been held by teens and young
adults have recently transitioned to other segments of the
population. During a period of limited hiring activity, it
stands to reason that there is going to be strong competition
to fill vacant positions.  Teens and young adults are often
adversely affected by such competition. 

To change this trend locally, it is important to iden-

tify companies that will hire young adults to meet their
workforce needs. Hiring youth offers many benefits to
employers. These include a cost-effective way to address
business needs, a role in training the next wave of employ-
ees, and a means to infuse your workplace with a greater
diversity of skills, perspectives and backgrounds.

Due to the limited availability of jobs for young
adults in this economy, the Bristol Workforce Investment
Board (WIB) has aggressively accessed federal and state
grant money to provide paid work and learning opportuni-
ties for young adults. However, demand among youth for
employment, particularly in the summer, regularly exceeds
the number of available positions.  As a result, the WIB, in
partnership with the Fall River Career Center’s youth divi-
sion, the Youth Connection, has launched a campaign to
identify employers who may have jobs they are looking to
fill, both seasonally in the summer and year round. In addi-
tion to assisting young adults in securing employment, the
campaign will also relieve the employer of many costs and
activities associated with filling a position. 

Employers often expend significant resources in fill-

ing vacancies. This might include placing an advertisement
or wading through resumes. However, an employer work-
ing with the Youth Connection office can specify what job
they are looking to fill  and experienced staff will pre-screen
and refer appropriate candidates who meet the qualifica-
tions and skills sought by the employer. The Youth Connec-
tion offers Job Readiness training to prepare young people
for employment and job placement assistance. The Youth
Connection has a talent bank of “work ready” job seekers
who are motivated to access local employment opportuni-
ties.  Any employers interested in filling their positions with
qualified young adults, are encouraged to contact the Youth
Connection office at 508-675-9245. 

The Bristol Workforce Investment Board is charged with overseeing and implement-
ing workforce development initiatives in the Greater Fall River, Attleboro and
Taunton areas.  Board members offer a wide range of skills and experience and

include representatives from local businesses, educational Institutions, Community
Based Organizations, labor unions, governmental agencies, economic development

bodies, and Chambers of Commerce.

written by: Thomas Perreira, Bristol Workforce Investment Board
HIRING YOUNG ADULTS TO MEET YOUR EMPLOYMENT NEEDS

Over 15 years ago, Carlos walked
though the Robinson Supply doors looking for
a driving position. Since that time, Carlos has
delivered HVAC and plumbing supplies
throughout Massachusetts. When he arrives at a
job site or contractors shop, he always has a smile
and a comment for you.  Driving mostly for our
Plainville store, he fills in for others regularly and
lends a helping hand when he can.  

Carlos isn’t all about work though. He
has a wife and two children that live in Samoset
with him. He referees soccer and always takes
time for a tropical vacation.

Carlos is an important part of the
Robinson Supply team. We want to take this
opportunity to congratulate him for a job well

done! Carlos Cuto, Robinson Supply Employee
of the year 2012, thank you!

submitted by: Stanley M. Mickelson, Corporate Showroom Manager, The Bath Splash Showrooms, Robinson Supply Company
CARLOS CUTO AWARDED EMPLOYEE OF THE YEAR AT ROBINSON SUPPLY



fallriverchamber.com
Page 17 

C
ham

ber V
oice

ADVOCACY
The Chamber advocates on behalf of

business and acts as your voice for business
friendly policy and economic development.
Health Care Costs. The key focus of our Cham-
ber was on health care is cost containment. We
worked to limit mandates and insure that health
care cost premiums do not continue to place an
undue burden on the bottom line of businesses.
LED Sign Ordinance. The Chamber assisted in
the drafting and advocacy of the City of Fall
River’s newly approved LED Sign Ordinance. 
Tax Rate. As a Chamber, we closely monitor
commercial tax rates in the City of Fall River
and surrounding towns. This past year, the
Chamber experienced success in working with
the Fall River City Council to reduce the Com-
mercial Tax Shift Rate from the maximum 1.75
to 1.70. The reduction saved local commercial
property owners hundreds to thousands of dol-
lars.
Zoning / Permitting. At the invitation of the
Office of the Mayor and Fall River City Coun-
cil, the Chamber is working to establish a step-
by-step standardized process for permit appli-
cants which will lead to a better informed busi-
ness consumer and a smoother process for the
commercial applicant. The Chamber also active-
ly participated in the drafting and advocacy of
the City of Fall River’s newly approved Water-
front Development District.
Candidate Debates. Our ongoing mission here
at the Chamber is to promote awareness and
involvement, something that was accomplished
through a series of candidate debates that helped
voters get concrete answers from those running
for political office in state or local elections.
Transportation. The Chamber has had direct
involvement in the design and implementation
of the Route 79 Project, which upon completion
will lower the ramp system that currently divid-
ed the city core from its waterfront by creating a
boulevard in its place. The Chamber has also
been advocate to utilize City funds for upgrad-
ing the roads and sidewalks infrastructure at the
Fall River Industrial Park.

PROGRAMS  AND EVENTS
Over the course of the year, the Chamber

held more than 100 events ranging from busi-
ness seminars to major events that brought in
national figures impacting the business commu-
nities.
Ambassadors Group. This group of enthusiastic
and highly visible Chamber volunteers gathered
to promote membership and spread the good
word of the Chamber’s mission.
Annual Meeting. The Chamber kicked off its
Centennial year with Bill Rancic, the original
winner of Donald Trump’s “The Apprentice”, a
current entrepreneur.
Business After Hours. Every month an average
of  150 to 200 networkers attended the Business
After Hours events-12 in all- held in 2011 with
a number of host venues throughout the area.
Special Events. U.S. Senator Scott Brown, U.S,
Representative Barney Frank and U.S Represen-
tative James McGovern each addressed the
Chamber membership in 2011.
Bristol County Home and Garden Show. The
Chamber partnered with The Herald News, the
Taunton Gazette and Diman Regional Voca-
tional High School to produce an inaugural
home and garden show event for the region that
saw more than 1400 people attending the one
day event.
SouthCoast Business Expo. The Fall River Area
and New Bedford Area Chambers partnered to
produce our most successful Business Expo to
date.
Seminar Series. Almost fifty seminars were held
at the Chamber on a variety of business topics
from blogging to franchising, social networking
to creating your own eBay business store.

COMMUNICATIONS – REACHING OUT
The Chamber works to keep your busi-

ness informed. In 2011, the Business Connec-
tion television program was introduced
throughout the SouthCoast region. The Cham-
ber also aired over 50 installments of the Voice
of Business radio program on WSAR1480AM.
Publications included 11 opinion editorials, 12
editions of the Chamber Voice newspaper and
over 250 newspapers stories. 

LOOKING AHEAD TO 2012
• Rollout of Insurance Co-op for Chamber

members with fewer than 50 employees.
• Rollout of Tuition Benefit Affinity Program

for members.
• Downtown Businesses Survey in partnership

with students from UMass – Dartmouth
Charlton College of Business.

• Introduction of Fall River Wear apparel and gifts.
• Dinner Train event along the Fall River

waterfront.
• Expanded Bristol County Home and Garden Show.
• Taste of the Region event.

What the Fall River Area Chamber of Commerce Accomplished – 2011
written by: Jay Pateakos, Contributing Editor, Chamber Voice

Chamber News

Welcome New Members
DP Masonry

www.dpmasonryinc.com

Braga Transportation

Glass America
www.glassusa.com

Residential Mortgage Services
www.rmsmortgage.com/paulmatos

KAP Remodeling

Tremblay's Auto
www.tremblaysauto.com

Ed's Famous BBQ
www.edsfamousbbq.com

Magonis Ferry Landing
www.magonisrestaurant.com

Law Offices of Mark A. Azar

Elizabeth Painka
www.insphereis.com/epiaka

Insite Engineering Services
www.InsiteEngineers.com

New York Life Insurance Company
www.newyorklife.com

Somerset Home Depot
www.homedepot.com

RS Rental Equipment Co. Inc
www.rsequipment.com

Best Practice Energy
www.bestpracticeenergy.com

Ultimate Marketing
www.ultimatemarketingresults.com

Solid Point Corporation
www.solidpoint.com

www.facebook.com/frchamber
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You know why you joined
the Chamber, but do your 

colleagues?

REFER A
BUSINESS

TO JOIN THE
CHAMBER

Please share with other businesses the
ways that your company has benefited
from your Chamber membership and
refer them to our Director of Member-
ship. If your referral becomes a Cham-
ber member, we will recognize your
dedication to strengthening our busi-
ness community in an article in the

monthly Chamber Voice, which is dis-
tributed to the entire membership.

Contact Jay Pateakos
at 508-676-8226

jpateakos@fallriverchamber.com

Business News
You can't watch television or

read a newspaper without being remind-
ed of the uncertain times we're in. Dis-
appearing jobs, disturbing stock market
losses, the rising cost of living
— we don't need to tell you
that it's rough out there.

This has made plan-
ning for your own retirement
even more complicated than
ever. From October 2007 to
the end of first-quarter 2009,
the market lost nearly $2.8 trillion in
retirement savings (1). While the market
has improved since then, many who
were counting on their 401(k)s may not
even read their account statements any-
more.

The Truth About Social Security
But other factors have muddied

the waters for mapping a course toward
a financially secure retirement. People
are living longer. At the beginning of the
20th century, life expectancy at birth
was 47.3 years. Today, life expectancy is
nearly 78 years(2).  This is good news;
but we need to prepare for more years in

retirement.
And if you thought Social Secu-

rity would take care of you, think again.
In 2011, the maximum monthly benefit

for a worker retiring at age 66
was $2,366 (3) — not enough
for many of you to live com-
fortably. 

While there are no easy
solutions, the purchase of a life
insurance policy can guarantee
(4) the protection of your

loved ones and also supplement your
retirement savings (5) if the death bene-
fit is no longer needed. 

Leaving a Legacy
Life insurance’s primary purpose

is to deliver guaranteed death benefit
protection, which can provide a general-
ly tax-free legacy to your loved ones. But
permanent life insurance also carries
many living benefits. Cash value is
money that accumulates within the pol-
icy, tax deferred. This means you do not
pay taxes on any of the accumulation
within the policy. In addition, you can
access that money generally tax-free

though policy loans(5).  The cash value
can also be accessed for college expenses,
as collateral for a small business loan, or
any other anticipated or unexpected
event.

In addition to the death benefit
protection, life insurance can also be
used to supplement your retirement
income. As such, it can be a vital piece
of the complex puzzle of retirement
planning. 

This educational third-party
article is being provided as a courtesy by
Berto Cabral, Agent, New York Life
Insurance Company. To learn more
about the information or topics dis-
cussed, please contact Berto Cabral at
(508) 837-1168.

Neither New York Life, nor its
agents, provides tax, legal or accounting
advice. Please consult your own tax,
legal or accounting professional before
making any decisions.

1The Urban Institute, “Updated Account Balances,” by Barbara A. Butrica
and Philip Issa, October 2011. 
2Centers for Disease Control and Prevention, “Deaths: Preliminary Data for
2009,” March 2011. 
3Social Security Online, “The Maximum Social Security Benefit,” May 6, 2011.
4Guarantees backed by the claims-paying ability of the issuer.
5Loans against your policy accrue interest and decrease the death benefit and
cash value by the amount of the outstanding loan and interest.

DON’T RELY SOLELY ON ‘UNCLE SAM’S’ HELP DURING RETIREMENT
submitted by: Berto Cabral  Financial Services Professional  New York Life Insurance Company

People, Incorporated, a human
service agency servicing more than 2,000
individuals and families in the Greater Fall
River community, announced today that
is has received re-certification from The
Department of Developmental Services
(DDS) for results of their recent Office of
Quality Enhancement (OQE) survey.
This announcement completes a rigorous
survey that was recently conducted in the
Adult Services Division within People,
Incorporated.  

“It’s always rewarding to have an
independent organization come in and
review your practices and procedures and

in turn receive their highest recognition,”
says President and CEO, Robert Canuel.
“Being recognized and accredited by DDS
further shows the commitment of our
Agency, as well as our staff, that our mis-
sion of providing premier services to peo-
ple with developmental disabilities
remains constant and foremost in all that
we do”, said Canuel.  

The Office of Quality Enhance-
ment (QQE) within DDS is responsible
for the implementation of the Quality
Enhancement survey.  This survey and
certifications process was implemented in
January, 1994.  Survey and certification is

the process used by the QQE to license
and/or certify the quality of residential,
work/day, placement, site based respite
and individual support services provided
to individuals with developmental disabil-
ities who live in Massachusetts.   The
QQE survey reflects on specific activities
of an organization to assure and enhance
the quality of services.  Specifically, collec-
tions of data, review of quality assurance
reports, compliance with Federal based
programs, oversight of the risk manage-
ment and incident reporting systems and
initiatives to support and enhance the
quality of health care supports is all thor-
oughly reviewed during the survey. 

Additionally, People, Incorporat-
ed’s Early Intervention Program, a pro-
gram within their Community, Child and
Family Services Division,  was recently
notified that we were in 100% compli-
ance with Department of Public Health’s
(DPH)  FY11 Annual Report/Self Assess-
ment.  This Annual Report/Self Assess-
ment survey is used by the DPH in iden-
tifying areas of noncompliance of Federal
reporting requirements.  People, Incorpo-
rated’s Early Intervention Program was
100% compliant in all six data reporting
indicators.

FISHING TO HELP CHILDREN WITH SPECIAL NEEDS AND HUNGRY FAMILIES
submitted by: Paula Harrison, HealthFirst Family Care Center
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It is no surprise that human
beings need to be physically active.
In fact, when people exercise 30 to
60 minutes per day for 3
or more days, amazing
things can happen.  Not
only do people feel bet-
ter, they are actually
happy, emotionally and
physically.  When we are
sedentary, many things
start to fall apart.
Weight gain, stress on our joints,
heart disease and diabetes are all
direct consequences of not getting
enough physical activity.   Employees
that are unhealthy can cause unnec-
essary health care costs and lost pro-
ductivity.  I say unnecessary because
it is all about choices in our daily

lives.
It is important to note that all

of these consequences can be over-
come by implementing a
physical activity program
within your small busi-
ness.  Most physical activ-
ity programs can be creat-
ed by your wellness team
or by searching online.
Wellness Council of
America (WELCOA) has

a great deal of free web-based mate-
rials to help with your physical activ-
ity goals.  The free resources section
can be found at www.welcoa.org.
You can also check with your local
insurance provider and ask if they
have any worksite wellness resources
regarding physical activity.  Partners

for a Healthier Community can con-
nect small businesses with commu-
nity resources at no cost or low cost
to the small business owner.

Small businesses can also start
a walking program to increase physi-
cal activity at the worksite.  A short
2 mile walk twice a week can
increase work productivity and
decrease stress.  Let’s not forget
about incentives.  Business owners
can find the right type of incentive
that gets people excited, but at the
same time, doesn’t break the bank.
Cash is always a winner, however, a
gift card to a local store or depart-
ment store can also get people to buy
into the process while helping the
local economy at the same time.
Recognition is also a great way to

show your
e m p l o y e e s
that you
care; positive
feedback is
much appre-
ciated by
employees in
any fashion.

F o r
more infor-
m a t i o n
about physi-
cal activity
and worksite
wellness feel
free to contact me at worksitewell-
nessma@gmail.com or call me at
774-400-4466, Be Well!

PHYSICAL ACTIVITY AND WORKSITE WELLNESS
submitted by: Angela Bannister, Partners for a Healthier Community

Working Together for Workplace Wellness

Angela Bannister
Partners for a Healthier Community

Combine your auto
and home insurance
for maximum discount

Proudly representing fine companies such as

Do you own or manage a small business? 
Would you like to offer your employees: 

� A chance to improve their nutrition or lose weight 
� Opportunities to get more exercise 
� Groups to reduce stress or quit smoking, or 
� Help with managing diabetes or high blood pressure
� …All on their own time away from work? 

Partners for a Healthier Community, Inc. is looking for employers in the Greater 
Fall River Area that currently employ 25 or fewer employees to participate in a 
federally-funded research project. 

As an employer, you will receive: 
� A free assessment of your employees’ 

wellness needs and interests 
� Free on-site consultation on where to 

begin 
� Promotional items for your employees 
� Educational resources on a variety of 

topics 
� …And more! 

Employers who agree to participate will receive the first year of this program at no 
charge (usually $10 per employee per year), and their employees will receive a $5 
gift card each time for agreeing to complete a short survey twice during the first six 
months. 

Partners for a Healthier Community, Inc. is a non-profit 501c3 organization that 
works with the Massachusetts Department of Public Health to improve health 
status of those who live, work or attend school in Fall River, Somerset, Swansea 
and Westport, MA. 

To learn more, contact Worksite Wellness Coordinator Angie Bannister at 
WorksiteWellnessMA@gmail.com or by calling her at 774-400-4466.
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Member News
Common Sense Environ-

mental, Inc. is pleased to
announce it has moved its office
to 38 Elm Street, New Bedford,
and will celebrate its 13-year
anniversary in
March 2012.
Founded by Presi-
dent Cynthia
Gilchrest, Common
Sense Environmen-
tal looks forward to
continued growth
in the South Coast
area. 

Common Sense provides
comprehensive environmental
evaluations of industrial, com-
mercial and residential proper-
ties. Our comprehensive experi-
ence in providing Licensed Site
Professional (LSP) services,
drinking water sampling,
groundwater sampling, industri-
al compliance, Spill Prevention,
Countermeasures and Control

Plans (SPCC), AAI-compliant
Phase I assessments, Subsurface
Investigations and Remediation
Services, Storage Tank Manage-
ment, comprehensive subsurface

investigations, UST removal,
hazardous waste and materials
management, Tier II audits and
submittals, and employee train-
ing enable our clients to remain
in compliance with applicable
State and Federal regulations.
The Common Sense staff has
extensive experience with feder-
al, state, and local agencies to
ensure compliance with CER-
CLA, NEPA, and RCRA regula-

tions with a focus on the Massa-
chusetts Contingency Plan
(MCP), also known as 21E.
Common Sense Environmental
excels at educating clients of
critical regulatory elements rela-
tive to environmental activities. 

Common Sense is certi-
fied by the Massachusetts Sup-
plier Diversity Office (SDO),
formerly known as SOMWBA,
as a Disadvantaged Business
Enterprise (DBE) and Woman
Owned Business Enterprise
(WBE). Common Sense is also
listed by the Small Business
Administration (SBA) as a
Woman Owned Small Business
(WOSB) and certified by the
State of Rhode Island and the
City of Boston as a Woman-
owned Business Enterprise
(WBE).  

Common Sense is a mem-
ber of the Fall River and New
Bedford Chambers of Com-

merce, Massachusetts Marine
Trade Association (MMTA),
Society of American Military
Engineers (SAME), Rhode
Island Society of Environmental
Professionals (RISEP) and the
Licensed Site Professional Asso-
ciation (LSPA). 

For more information,
please contact Cynthia Gilchrest
at 508-858-5606 or email Cyn-
thia@CommonSenseEnv.com.

submitted by: Peter Hale, McDougall & Duval
COMMON SENSE ENVIRONMENTAL OPENS NEW OFFICE IN NEW BEDFORD

Webster teamed with Moody’s Analytics to certify its bankers in financial analysis, risk evaluation, and management expertise.
The Webster Symbol and Webster Bank are registered in the U.S. Patent and Trademark Office.

Webster Bank, N.A.
Member FDIC

WebsterBank.com

Our branch managers recently completed the Webster 4-Star Business Certification

Program. Each one spent over 100 hours furthering their business skills through in-depth

training, Moody’s Analytics classes and field experience. Now, whenever you call or visit any

branch, we’re uniquely trained to help your business succeed. It’s a higher level of expertise

that you’ll only find at Webster, and what you can expect from a Type W Personality. 

So visit your nearest branch and let us put our hard work to use for you.

Included: Dedication from a Type     Personality.TM

MOODY’S ANALYTICS

PRODUCT KNOWLEDGE

RIGOROUS SALES TRAINING

FIELD EXPERIENCE

W

W

W

W

4-Star Business
Certification Program

B
U

S I

NESS BANKER
S

CERTIFIED
A CERTIFIED COMMITMENT

TO YOUR BUSINESS.



Page 21

C
ham

ber V
oice



Page 22

To take advantage of the savings, simply present your Buy SouthCoast card or Member-
ship card and ask for the Chamber discount on your transaction with any participating
merchant. All of the below listed discounts are offered through the Member-to-Member

Discount Program.  If the discount is marked with an asterisk (*), then it is also offered as
a Buy SouthCoast discount. For more information about the Member-to-Member Dis-

count Program or Buy SouthCoast, contact the Chamber at 508-676-8226.

RESTAURANT
Dickey’s Barbecue Pit
10% OFF
508-336-6201
www.dickeys.com

Audrey’s Restaurant
10% OFF, not alcohol
508-336-8700
www.jwinn.com

Blount Clam Shack & Company Store
10% OFF
774-888-0050
www.blountfinefoods.com

Fiesta Mexican Restaurant
5% OFF, not alcohol
508-672-5693
www.fiestasomerset.com

Fiorentina Italian Kitchen
10% OFF
508-689-7957
www.fiorentinaitaliankitchen1.com

Hartley Original Pork Pies
10% OFF $15+
508-676-8605

Leo’s Ristorante
10% OFF, not alcohol
401-253-9300
www.leosristoranteri.com

Ma Raffa’s of Somerset
*$5 OFF $25+
508-324-0909
www.maraffas.com

Minerva’s II Bar & Grill
*15% OFF, not alcohol
508-730-2356
www.minervasbarandgrill.com

Popeye's Chicken & Biscuits
*10% OFF
508-689-7905
www.popeyes.com

Sky Lounge & Restaurant
15% OFF
508-674-1117
www.skyloungefallriver.com

Taco Bell
Free cinnamon twist with order
508-677-0929
www.tacobell.com

The Back Nine Club
*10% OFF
www.thebacknineclub.com

RETAIL
Armand’s Carpet & Linoleum
*10% OFF carpet, vinyl, ceramic
508-679-2745
www.armandscarpets.com

AT&T Mobility
25% OFF Accessories
508-675-9550
www.att.com

Atlantex Sports Specialties
*10% OFF promo prods
508-674-2190
www.atlantex.com

Bless You Handkerchiefs
*10% OFF
508-678-1511
www.blessyouhandkerchiefs.com

Chase Canopy LLC
*10% OFF
508-758-2055
www.chasecanopy.com

K P Manning Auto Parts
10% OFF
508-679-8100, 508-672-0300

Office Technology Group
*20% OFF toners, copier/printer supplies
508-858-5825
www.officetechnologygroup.com

OfficeLand
10% OFF 1st order
508-285-0880

Regal Floor Covering
10% OFF
508-679-6401
www.regalfloor.com

Robinson Plumbing & Heating
*15% OFF
508-675-7433
www.robinsonsupply.com

Saks Consignments
15% off 1 clothing item
508-730-2211

Sprint of Somerset
10% OFF Plans
508-672-5511
www.sprint.com

SERVICES
A-Formal Limousine Inc
10% OFF
508-676-5466
www.aformallimo.com

ABC Fun Preschool
10% OFF
508-675-0988
www.abcfunpreschool.com

Accurate Service, Inc
10% OFF storage
508-674-5773
www.accurateservice.com

Advanced Alarm Systems, Inc.
*10% OFF
508-675-1937
www.advancedalarmsystems.com

At Your Service
*10% OFF
508-677-6700

Baker Sign Works
*10% OFF $500+
508-674-6600
www.bakersignworks.com

Battleship Cove
*20% OFF
508-678-1100
www.battleshipcove.com

Camara's Heating & Air Conditioning
508-636-8325
www.camarasheatingandac.com

Cape Cod Dinner Train
*$10 OFF Elegant Dinner
508-771-3800
www.masscoastal.com

Catch the Storybug
*10% OFF
508-763-8565
www.storybug.net

Cayton Electrical Services
10% OFF
774-319-5155
www.caytonelectrical.com

Certified Rescue Courses
$5 OFF on site course
508-992-0930
www.certifiedrescuecourses.com

Comfort Inn & Suites
*10% OFF Room Rates
508-672-0011
www.globalvisionhotels.com

Comfort Keepers
*10% OFF first 20 hrs
508-672-7600
www.comfortkeepers.com

Common Sense Environmental
$100 OFF
508-858-5606
www.commonsenseenv.com

Complete Payroll Solutions
*10% OFF, new customers only
617-799-6316
www.completepayrollsolutions.com

Connors Fall River Travel
no transaction service fees
508-673-0951
www.cfrt.com

Corporate Image Apparel Inc
10% OFF
508-676-3099
www.ciainc.com

Cut Price Pools
$100 OFF pool/spa
508-678-2099
www.cutpricepools-sunnfun.com

D.E. Rodrigues & Co., Inc.
*FREE Consultation
508-679-6079
www.rodriguesandcompany.com

Dave’s Tire & Auto Service
*10% OFF parts with repairs
508-679-6482
www.davestireandauto.com
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Delken Dry Cleaning
*10% OFF
508-679-0999
www.delken.com

East Commerce Solutions
*10% OFF
800-527-5395
www.eastcommercesolutions.com

Floors Boutique
10% OFF materials
508-617-9977

FPB Entertainment
*15% OFF
508-958-3687
www.djfpb.com

Gaspar’s Landscaping
*10% OFF
508-677-3502
www.gasparslandscaping.com

GC Landscaping
10% OFF
508-678-9283

General Fitness
*20% OFF all memberships
508-677-4933

Greenpoint Plumbing & Heating
*10% OFF
508-672-6704
www.greenpointplumbing.com

Hampton Inn of Fairhaven
$50 OFF Meeting Room Rental
508-990-8500
www.hamptoninnfairhaven.com

Health & Safety Solutions
*10% OFF
508-415-7127
www.health-safetysolutions.com

Interactive Palette
10% OFF
781-930-3100
www.interactivepalette.com

J. Marshall & Associates
*10% OFF
508-673-3300
www.jmarshallassoc.com

Johnson & Wales Inn
10% OFF Room Rates
508-336-8700
www.jwinn.com

King’s Plumbing & Heating
20% OFF
508-294-1521
www.kingsplumbing.net

Labor Ready
$50 OFF first order
508-672-6300
www.laborready.com

Law Office of Gary P. Howayeck
10% OFF
508-676-6666
www.howayeck.com

Lazer Gate
20% OFF
508-730-1230
www.lazergate.com

Mallard & POPS Printing
*18% OFF
508-675-5733
www.mallardprinting.com

Meganet Communications
*10% OFF, 1 Month Free
508-646-0030
www.meganet.net

O’Brien Plumbing & Heating Co.
10% OFF
508-679-3368
www.obriensplumbingandheating.com

Pawtucket Red Sox
*Buy 25 Flex tickets, save $25
401-724-7300
www.pawsox.com

Paychex
15% OFF
508-698-9600
www.paychex.com

Payroll Express
*15% OFF New Accounts
508-678-1858

Performance Auto Center
*10% OFF
508-675-4777

Precision Mechanical, Inc.
10% OFF
774-930-1589

Professional Business Solutions
15% OFF
508-674-4166
www.pbprinting.com

Provoice Artists
*10% OFF
508-252-3630
www.provoiceartists.com

Radio Voz do Emigrante
15% OFF
508-678-9727
www.radiovozdoemigrante.com

ReMax, Dawn Rusin
$500 off $100k+ closing costs
508-677-3629

Resendes Electric
10% OFF
508-728-2228

Richard Dick’s Electric
15% OFF
774-264-0700

Rock Street Studios
25% OFF video production
800-977-2088
www.rockstreetstudios.tv

Sam’s Club in Seekonk
$25.00 Gift Card with new membership
508-336-8262
www.samsclub.com

Sherwin-Williams
*10% OFF
508-674-3523
www.sherwin.com

Sinel, Wilfand & Vinci, CPAs
FREE Consultation
508-324-8031
www.smokeclean.com

Somerset Chrysler Dodge Jeep
10% OFF Parts & Labor
508-675-1106
www.somersetautogroup.com

SouthCoast Funeral Home
*10% OFF
508-672-0291
www.southcoastfuneralhome.com

Stellar Web Production
*20% OFF hourly fee
508-801-0599
www.stellarinternet.com

Sullivan Tire & Auto
*10% OFF not tires
508-674-4068
www.sullivantire.com

Taylor Architecture & Design, Inc.
10% OFF all design scope
508-536-5386
www.TADinc.us.com

Technobuffs
10% OFF
508-990-9788
www.technobuffs.com

Theory Motorcycle Products
*10% OFF
508-965-0483
www.theorymotorcycle.com

ThinkTech Computer
FREE 27-Point Network Audit
508-992-2541
www.thinktechonline.com

TNT Cleaning Services
20% OFF carpet cleaning
508-644-5010
www.tntcleaningma.com

TransAnalysis
*First Month FREE
508-646-1000
www.transanalysis.com

HEALTH
Boys & Girls Club
15% OFF senior membership
508-672-6340
www.fallriverbgc.org

Center for Sight
*$50 OFF pair of eye glasses
508-677-0041
www.center-for-sight.com

Eye Health Vision Centers
$500 OFF Laser Vision fee
508-673-2020
www.eyehealthvision.com

Jewels Day Spa
*10% OFF
508-672-1316
www.jewelsdayspa.com

Silvia Family Chiropractic
*20% OFF
508-676-7700
www.silviafamilychiro.com

Tracy’s Day Spa
10% OFF
508-636-5533

Tranquil Waters Spa, Salon and Cafe
10% OFF
508-336-6676
www.tranquilwatersspacafe.com

All listed discounts are included within the Member-To-Member discount program.  An asterisk (*) indicates a Buy SouthCoast Discount.  
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